
ACTIVISM 
ZERO WASTE 

 

 

WHAT IS IT? 

 
Practical and punctual actions that generate reflection, curiosity and interest. 

Activities engaging the community and raising awareness regarding the problem of 

waste. These actions can be, for example: 

1. Clean-up of park, square, beach or public place; 

2. Photo/Video with statements boosting a Zero Waste world with public and 

influential people who support the cause of the movement; 

3. Signs and Arts to communicate the message in iconic and public places. You 

can use photos, posters, banners, sculptures of recycled materials, etc…; 

4. Social interventions and small public actions based on the Zero Waste 

Concept, such as strikes, parades, marches; 

5. Cultural and artistic manifestations such as exhibitions of works with reused 

materials, music with recycled instruments, among others. 

 

Show your leadership in an attitude that arouses responsibility in the 

community! 

 

GOALS: 

 
1. Bring people together for an act that represents the community's concern 

about the current situation of waste management in the neighborhood and the 

city; 

2. Raise awareness of each one's responsibility for waste in public spaces; 

3. Empower the community to seek constant improvements in the 

neighborhood/city and actions aimed at recycling, cleaning of public spaces 

and campaigns on the subject in the offices responsible and in the city hall; 

4. Sensitize individuals about their role in the generation of waste and daily 

habits. 



METHODOLOGY 

 
Step-by-step how to perform a Zero Waste Activism: 

 

1. Team: 

Invite friends and family, advertise in neighborhoods, schools, universities, social 

networks among other places. Call young organizations to help spread the word and 

find people who want to collaborate with you. 

 

2. Activity: 

Define what will be accomplished by you as an act of activism. You can accomplish 

one of the examples mentioned or also some innovative idea about environmental 

awareness that you have. 

 

3. Date: 

Set the date and time that the action will take place. Contact other zero waste 

activism groups and other ZWY movements around the world and your country to try 

to plan simultaneous actions. The reason we focus these activities on specific 

months is due to better communication of events, making the name of the activity 

better known, attracting more people to participate. 

 

4. Location: 

Any environment that provides broad communication and generates some kind of 

interaction with the public. Squares, parks, beaches, shopping centers, avenues, 

among others, or a specific location that can be influenced, such as a school or 

community. 

 

5. Waste management: 

In any event be aware of waste management, make available – if there are not – 

collectors for RECYCLABLEs, ORGANICs and LANDFILL, make explanatory 

materials with examples of each of the types of waste to facilitate separation. Most 

often the volume of recyclable waste is higher than that of organic and landfills. At 

the end of the action, waste must be destined properly, under the responsibility of 

you, organizers of the action. Make sure that all waste will be destined correctly. 

 

6. Environmental Education: 

Before the activity, separate 5 minutes for a chat between you, stakeholders, and 

your team to explain what the Zero Waste Youth Movement is, the Zero Waste 

Concept, why you are doing this action and the expected impact of it. During the 

event, interact with the participating public to know what their impressions are about 

waste management in the city and in their homes. Present the Zero Waste Youth 

movement, say our goal as an organization, always be willing to pass on information 

on selective waste collection, solid waste, composting and sustainability with the 



community, it is important that this dialogue happens and that you are an 

encouraging and non-judgmental agent. 

 

7. Advertising: 

It is important to use all the available media to invite the community to participate in 

the activism action. 

1. Create an event on Facebook and invite all your friends; 

2. Advertise it in your Instagram, make stories and try to reach several different 

groups, to mobilize different people; 

3. Use the event description to describe what is the Zero Waste Youth 

movement, date, location, and time of the event; 

4. Local TV stations can also support the dissemination of the event, seek the 

contacts needed to enable this communication; 

5. Use the radios, most are open to the dissemination of events like this, it is 

also not difficult to get an interview; 

6. Search for contacts in local newspapers, the Zero Waste Concept is an 

excellent agenda; 

7. Use the university communication offices, they can publicize the event to all 

students; 

8. Websites and other local pages are also good tools to help with marketing; 

9. In case of interviews, be prepared to talk about what Zero Waste Youth 

Movement is and also about the problem of waste management in the city, 

inviting the community to change their habits for a world without garbage; 

10. Count on the National Team, we are always open to help as much as 

possible. 

 

SPECIFIC METHODOLOGIES FOR SUGGESTED 

IDEAS 

 
1. Park/square/beach Clean-ups: 

The main objective of performing a clean-up in a public place is to impact users of 

this space regarding to solid waste. To do this, choose an intense flow/traffic time for 

a greater reach. 

Necessary materials: 

1. Large capacity plastic bags; 

2. PET bottles for cigarette butts; 

3. Gloves for the participants; 

4. Camera for photo/video. Separate waste collected in RECYCLABLEs, 

ORGANICs and LANDFILL. 

Tip 1: Make sure that all organic residue will be intended correctly. If the quantity is 

significant, look for community gardens or divide the residue to be composed among 

ZWY members.  



Tip 2: Bring recyclable waste to the nearest recycling cooperative, ensuring the 

correct destination of these waste. 

Tip 3: Weigh the waste and disclose the amount, raising awareness about the need 

for conscious consumption and the choice for environmentally correct products, thus 

avoiding the generation of tailings. If there are doubts whether solid waste is 

recyclable or not, the recycling cooperative can certainly help you. 

 

2. Photo/Video with Zero Waste messages: 

We want to expand the Zero Waste Concept, for this it is important the support of 

influential people! Politicians in general, TV artists, musicians, young leaders among 

others. Explain the cause we work for, ask for photo or video support, and smile! 

Necessary materials: 

1. Statement/Banner/Poster/T-shirt with the message; 

2. Camera for photo/video. 

 

3.Display of signs and messages in iconic and public places:  

Communication action, visible and direct, through simple but impactful messages. A 

sculpture with materials reused in order to draw attention to the different uses and 

possibilities of materials. A banner with a message pressuring the government to 

analyze the issues of waste management positioned in front of the city hall. Photos 

of dumps, waste pickers and landfills to show the fate of the trash and that there is 

no "throw away".   

1. Define the message and how it will be communicated; 

2. Set the location where it will be positioned; 

3. Make the necessary dissemination material; 

4. Record the audience reaction. 

 

4.Social interventions and small actions based on the Zero Waste Concept: 

The goal is to break the routine, draw attention and generate curiosity. 

In the case of cycling tours and parades: 

1. Set date and script; 

2. Ask for assistance and authorization for the responsible bodies in the city; 

3. Advertise and invite the community; 

4. Enjoy the tour and raise awareness of civil society. 

 

5.Cultural and artistic manifestations: 

Cultural attractions are a great way to draw attention and generate curiosity, musical 

performances, theater and sculpture exhibition with reused materials are examples. 

Seek support from your city's Department of Culture, universities, theater groups, 

artistic collectives and other art support groups. 

1. Define action to be performed along with the artists; 

2. Set date and place, request authorizations to use certain locations if 

necessary; 

3. Advertise and invite the community; 



4. Enjoy the event and record it. 

 

 

REPORT 

 
From the moment you perform an action of The Zero Waste Youth, it is important 

that you inform what happened to our National Team to account and disseminate 

what was done to the rest of the country/world. 

Records: Be sure to photograph the entire event so that we can make the photos 

available on the movement page. If possible, film and document the event, or seek a 

partnership with someone who can film the event and then make a cool video.  

After the event please inform: 

1. Estimated audience; 

2. Quantity and description of the waste collected; 

3. Send 10 photos of the event in high resolution; 

4. Final impressions and feedbacks. 

 

Thank you! 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

zerowasteyouthbr@gmail.com 
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